
NEWPORT HIGH SCHOOL 

ADVANCED YEARBOOK SYLLABUS 2020-2021 

Course Advanced Yearbook 

Type This is a year-long course that culminates in the production and distribution of the NHS Yearbook. 

Instructor Ms. Holly Schell 

Email holly.schell@lincoln.k12.or.us (This is my preferred contact method) 

Phone 541-265-9281 Ext. 233 

Text Text @nhsanchor to the number 81010 to receive text reminders about assignments, homework, etc. 

Google Classroom Please join Google Classroom using the code c6b2pwi 

 

Course Description  

Course 

Overview 

Welcome to Advanced Yearbook! You’re here because you are already a yearbooking expert, which is good, 

because we have quite the task on our hands this year. But I’m confident that we can work together to make 

an amazing book, documenting the wild ride that is the 2020-2021 school year.  

 

Advanced Yearbook staff will work all year to create the NHS Yearbook. Therefore, you will earn two credits 

for the course this year. Regular yearbook staff will join us in Terms 3 & 4. During Terms 1 & 2, we will gather 

as much content as we can, and start creating the book. In Terms 3 & 4, the new staff will help us finish what 

we’ve started.  

 

As you well know, this course should not be thought of as a traditional class.The class requires a serious 

commitment on the part of students (referred to as staff members) and their parents/guardians. 

 

Please use Kami to initial that you accept each expectation below: 

______ I will devote time outside of class to complete assigned tasks such as gathering content, sending 

emails or messages, conducting interviews, building pages, and various other assignments. 

______ I understand the value of the publications’ equipment and supplies, and pledge to treat them with 

respect. Should I neglect and/or abuse the materials, I can be fined for damages and loss. 

______ I understand the importance of my attendance in online classes, group meetings, and at any assigned 

activities.  

______ I understand that I will be expected to help raise funds for the yearbook by selling advertising, 

marketing yearbooks, and participating in other fundraising activities. 

______ I pledge to dress appropriately, behave responsibly, and reflect the best of myself, the staff, and 

Newport High School when representing the yearbook on or off campus. 

______ I understand that photos, concepts, page layouts, themes, and all other plans for the yearbook are to 

remain secret from all other students not on Yearbook staff. This means no sharing of any content, including 

pictures, either online or in person.  

______  I understand that I am making a year-long commitment to this class. I will not drop the course after 

the first two weeks of the school year. If I feel like I need an exception to this rule, I will discuss this privately 

with Ms. Schell first. 

 

Student signature X___________________________________________ 

 

 

 

 

 

mailto:holly.schell@lincoln.k12.or.us


Parents/Guardians must use Kami to initial that they understand their students’ commitments to 

yearbook: 

______ My student will need to devote time outside of class in order to complete assigned tasks such as 

gathering content, sending emails or messages, conducting interviews, building pages, and various other 

assignments. 

______ My student will be working with specialized equipment (ie. cameras) and supplies and can be held 

responsible for any damage and/or loss due to their negligence. 

______ My student will be responsible for assisting with yearbook advertising (selling business ads, baby ads, 

participating in fundraising activities).  

______ My student is making a year-long commitment to this class. They will not drop the course after the first 

two weeks of the school year.  

 

 

Parent/Guardian Signature X_____________________________________________ 

 

Course 

Passing 

Criteria 

To pass each term, a student must earn a 60% in the grade book, and have passed 60% or more of the 

required standards (see below) with a 60% or higher grade. 

Grading 

Criteria 

Eighty percent (80%) of a student’s grade will be derived from their ability to show proficiency of class 

standards. Twenty percent (20%) of a student’s grade will be derived from completion of homework, practice 

exercises, classroom behavior, and attendance. 

 

Grades will be assigned in two categories: TECHNICAL and PROFESSIONAL. Technical skills are those 

required to produce, market, and distribute the yearbook. Professional skills are those expected in any other 

workplace—attendance, attitude, productivity, teamwork, etc.  

Required 

Materials  

- A designated notebook, binder, or specific section of a notebook or binder, for this class alone.  

- Pen or pencil 

Suggested 

Materials 

● Highlighter 

● A camera or smartphone capable of taking digital pictures. 

● A planner to keep track of assigned events. 

Course 

Standards 

Assessed 

TECHNICAL (STANDARDS) 

1. SALES & MARKETING 

YB.1.a Product Branding/Consistency—Analyze a product or business’s marketing to discover the 

underlying attitudes it attempts to convey to the public. 

YB.1.b “Selling the Benefit”—Evaluate whether a particular marketing campaign focuses on the 

particulars of a product/service or instead promotes the benefit of that product/service to the 

consumer. 

YB.1.c Word-of-Mouth—Create and implement a marketing concept that generates positive 

word-of-mouth advertising for a product or service.  

YB.1.d “Guerilla” Marketing—Create and implement a marketing concept that is consistent with the 

idea of “guerilla marketing.” 

YB.1.e Social Media—Create and implement a marketing concept that utilizes social media 

(Facebook, Twitter, Instagram, Snapchat, etc.) to promote a product or organization. 

2. PHOTOGRAPHY 

YB.2.a Composition—Evaluate a photograph for its composition and describe the way it is positively 

or negatively affected by the way the photographer composed it. 

YB.2.b Perspective—Analyze the perspective of a photograph and describe how the viewer’s 

experience is influenced by it.  

YB.2.c Angle—Evaluate how photographs of the same subject, taken from different angles, influence 

the viewer’s experience of the photograph. 



YB.2.d Rule of 3rds—Compose and take a photograph that utilizes the “rule of 3rds”  

YB.2.e Variety—Demonstrate the ability to take quality photos in a variety of situations including 

candids, posed shots, sports photography, school events, etc. 

YB.2.f Creating Questions in the Audience’s Mind—Analyze a photograph for its ability to create 

questions in viewers’ minds or tell a compelling story. 

YB.2.g Photo Releases/Rights—Explain the laws and ethics of taking photographs of other people 

and determine when a photo release is required.  

YB.2.h Cropping and Editing—Demonstrate the ability to crop and edit a photo to create the most 

pleasing final composition. 

YB.2.h1 Photography “White Space”—Analyze a photograph for its effective use of “white space.” 

YB.2.h2 Photo Editing—Analyze and demonstrate the effective use of editing tools such as filters, 

cut-outs, and other enhancing tools to create a pleasing composition suitable for publication. 

3. INTERVIEWING 

YB.3.a Constructing Questions—Demonstrate the ability to compose open-ended interview questions 

to gather compelling information about an event or photograph. 

YB.3.b Interviewing Technique—Demonstrate the ability to ask questions in such a manner that the 

interviewee feels comfortable in answering them in an open and honest way. 

YB.3.c Professionalism—Demonstrate professionalism in arranging and carrying out the interview 

process, including proper attire, respect for those who might be inconvenienced by the interview, and 

keeping the interviewee’s time commitment as short as possible. 

4. WRITING 

YB.4.a Finding the Story—Identify interesting aspects of an event, photo, or interview that could be 

used to create compelling explanatory text.  

YB.4.b Accuracy—Understand how to fact-check information prior to publication to ensure accuracy 

and explain why it is necessary. 

YB.4.c Clarity and Concision—Create and revise text so that it communicates the most compelling or 

important information in as few words as possible using language that is accessible to a wide variety 

of readers. 

5. PRINT DESIGN 

YB.5.a Theme—Discover a publication’s theme (including title, color choices, continuity elements, 

etc) and analyze its effectiveness and appropriateness to the publication as a whole. 

YB.5.b Titles—Create page titles that provide clarity for readers but are also creative, entertaining, or 

somehow unexpected. 

YB.5.c Layout—Create and analyze a publication layout for effective design that “guides the reader’s 

eye” in how to consume it.  

YB.5.d White Space—Create and analyze a publication layout for effective design that uses “white 

space” to give focal elements greater presence and impact on the page. 

YB.5.e Focal Element—Create and analyze a publication layout for effective use of a main focal 

element that grabs the reader’s attention and drives it deeper into the page. 

YB.5.f Font and Other Text Attributes—Create and analyze a publication’s use of fonts, font colors, 

and font backgrounds for overall impact, readability, and theme. 

YB.5.g Color Choices—Analyze a publication’s use of color (or lack of color) for how it either adds to 

or detracts from the theme, directs the reader’s attention to important elements, and provides 

continuity to the publication. 

YB.5.h Inspiration vs. Plagiarism—Understand the difference between being inspired by another 

publication’s elements and the plagiarizing of another publication. 

 

PROFESSIONAL (PRACTICE): 

6. PROFESSIONALISM IN THE WORKPLACE 

YB.6.a Meeting Deadlines—Demonstrate the ability to meet deadlines and the understanding that 

print publication is an industry driven by them. 



YB.6.b Best Effort—Create content that demonstrates significant effort and intention to attain the 

highest quality of work possible. 

YB.6.c Being On Task—Consistently demonstrate the understanding that “while one is at work, one is 

working” by completing assignments on time, assisting others when available, finding work that needs 

to be done even if not assigned to you, and refraining from distracting others from their assigned 

work.  

YB.6.d Body Language—Demonstrate positive body language while interacting with peers and the 

public; this includes maintaining eye contact, smiling, offering a firm handshake when appropriate, 

and maintaining proper posture. 

YB.6.e Appropriate Attire—Dress appropriately during class (in accordance with the school dress 

code) and professionally when representing the yearbook staff at games, events, and sales calls. 

YB.6.f Industry Vocabulary—Acquire and correctly use industry vocabulary related to the publication 

industry. 

7. TEAMWORK 

YB.7.a Team Leadership—Learn and apply leadership skills to lead other staff members in the 

completion of a professional goal (completing a page, gathering content, teaching a skill, organizing 

an event, etc.). 

YB.7.b Meeting Deadlines—Demonstrate respect for your team members by meeting deadlines and 

completing assignments. 

YB.7.c Making Alternative Arrangements—Demonstrate the ability to make alternative arrangements 

when unable to complete an assignment or meet a deadline by finding a peer who can fill step in and 

accomplish the assignment. 

YB.7.d Communicating with Supervisors—Demonstrate the ability to communicate effectively with 

staff leadership by asking questions, clarifying instructions, reporting assignment status, offering 

constructive suggestions, accepting constructive feedback, and speaking of all staff members with 

respect. 

 

Marks in 

Pinnacle 

 

Mark Definition 

90-100 A 

80-89 B 

70-79 C 

60-69 D 

0-59 F 

P Passing Score (60-100) 

N Non-Passing Score (0-59) 

I Incomplete 

G No Grade, No Credit 

E Exceeded Expectations on the Practice 

M Met Expectations on the Practice 

D Did Not Meet Expectations on the Practice  

L Late Practice 

R Revision Needed 

T Turned in, Not Yet Graded 

X Exempt from Standard or Practice 

Z Never Turned in the Assessment or Practice 

 

 

 



General Policies 

Respect All members of the classroom (both students and teachers) should be treated with respect. Please treat 

others as you would like to be treated.  

Accommodations Any student seeking accommodations on an assignment, assessment, or for other general classroom 

activities should speak with me individually. I will happily meet the accommodation needs of students with 

IEP’s and 504’s. 

Distance 

Learning General 

Expectations 

Find overall school-wide distance learning expectations here 

1. Please be a proactive communicator. When life gets rough or things come up, please let me know. 

Remind or Email are both great option 

2. Please do all work assigned to the best of their ability 

3. Be engaged in producing the best yearbook we can 

4. To the best of your ability, set up a dedicated, distraction-free learning space somewhere in your house 

Online Class 

Expectations 

● Be on time 

● Be prepared to participate in brainstorming and group discussions 

● Be engaged - stay off your phone, don’t browse the internet, etc.  

● Work in your distraction-free space 

● Be aware of your surroundings 

● Keep your camera on (unless you’ve prearranged it with me) 

● Keep yourself on mute unless you’re speaking  

● Use the chat for school-related purposes only 

Cell Phones & 

other technology 

Learning online poses many challenges, primarily in the easy distractions surrounding us. To make the best 

use of our limited time together, students should not be using their cell phones or any other device during 

live online classes and meetings. Students also should avoid browsing to websites not related to the lesson.  

Cheating and 

Plagiarism 

Zero-tolerance policy. When caught, you will automatically be referred to an administrator. This includes 

everything from a practice assignment, to a class hand out, to exams. The only thing you may copy from 

another student (or from anywhere else for that matter) are class notes.  

Food and Drink Students are welcome to have snacks while in online classes, but should have their snacks ready before 

class begins. Wandering into the kitchen during class to get a snack is a distraction to everyone.  

 

https://docs.google.com/document/d/1NkGexSHxl4cEylLtplbVQRFdCezv5BczWwXHn0BSVls/edit?usp=sharing

